
Business Interruption Insurance
Often Overlooked

Al though most small-busi ness own ers know they need
prop erty and ca su alty in sur ance for their pre mises, many
don’t re al ize they need spe cial ized in sur ance cov er age to
limit their losses from a di sas ter.

Per haps the big gest omis sion own ers make when buy ing
a com mer cial pol icy is busi ness in ter rup tion in sur ance, ac -
cord ing to Loretta Worters, vice pres i dent for com mu ni ca -
tions of the In sur ance In for ma tion In sti tute. “They fail to
think about what would hap pen if their busi ness could n’t
open again,” she said.

Worters noted that busi ness in ter rup tion in sur ance
should be part of a com pany’s busi ness plan, and the blue -
print needed for any kind of loan or fi nanc ing. Even the
many own ers who fund their com pa nies them selves should
buy this type of in sur ance or they could see their hard work

and dreams be come a ca su alty of a fire, flood, earth quake or 
storm, she added.

How much busi ness in ter rup tion in sur ance a com pany
should buy is an in di vid ual de ci sion, Worters said, but it
should be con sid ered along with a di sas ter re cov ery plan. If
busi nesses are cer tain they could quickly re lo cate op er a tions 
to an other site and keep work ing, they might not want to
buy the max i mum amount avail able. How ever, di sas ters like 
the Sept. 11, 2001, ter ror at tacks and Hur ri cane Ka trina have 
shown that the un think able can hap pen. Com pa nies can be
up rooted and put out of com mis sion for months. With out
busi ness in ter rup tion in sur ance, many have failed, she said.
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Terrorist Threat Continues

Six years af ter Sep tem ber 11, 2001, the threat of ter ror ist at tack re mains a source of tre -
men dous un cer tainty for the U.S. econ omy, with po ten tially neg a tive con se quences for both
busi ness in ter ests and em ploy ment, ac cord ing to the In sur ance In for ma tion In sti tute.

“Be sides kill ing al most 3,000 in di vid u als, the ter ror ists also sent eco nomic shockwaves
through out the U.S. econ omy,” said Rob ert Hartwig, pres i dent of the I.I.I. “By pay ing Sep -
tem ber 11-re lated claims to tal ing $31.6 bil lion, the in sur ance in dus try helped fam i lies and
busi nesses get back on their feet af ter an event with out pre ce dent in U.S. his tory.” Ad justed
for in fla tion, in sur ers paid the equiv a lent of $35.9 bil lion in Sep tem ber 11 claims in 2006
dol lars, the I.I.I. es ti mates.



Health
In sur ance

Cost Spi ral 
Con tin ues

The cost of health ben e fits for em ploy ers and em ploy ees rose an
av er age of 6.1 per cent na tion ally this year, com pared with a 2.6 per cent
in crease in the over all rate of in fla tion, ac cord ing to an an nual sur vey
by the Kai ser Fam ily Foun da tion and Health Re search and Ed u ca tional
Trust, an af fil i ate of the Amer i can Hos pi tal As so ci a tion. 

Pre mi ums for health in sur ance of fered by em ploy ers reached an av -
er age of $12,106 for fam ily cov er age this year, with work ers pay ing on
av er age $3,281, or $273 a month, of the cost, ac cord ing to the widely
fol lowed sur vey. 

“The bot tom line is health in sur ance is be com ing in creas ingly un af -
ford able for more and more av er age Amer i cans and for many busi -
nesses in our coun try,” said Drew Altman, pres i dent and chief ex ec u tive 
of the Kai ser Fam ily Foun da tion. 

Since 2001, the cost of health ben e fits on av er age has in creased 78
per cent, com pared with a 17 per cent in crease in the cost of liv ing. And
so far this de cade, pre mi ums are up 92 per cent; in fla tion rose 18.5 per -
cent. 

Small em ploy ers also are less likely to of fer health in sur ance than
large em ploy ers. Na tion ally, 45 per cent of em ploy ers with three to nine
em ploy ees of fer health ben e fits. Smaller em ploy ers also typ i cally pay a
smaller share of the cost of fam ily cov er age. 

The sur vey found only a slight in crease in the num ber of peo ple in
high-de duct ible health plans with health sav ings ac counts and health re -
im burse ment ac counts.

Time Valuable To
Working Mothers

Forty-four per cent of work ing moth ers would 
take a mod est pay cut if it meant they could spend 
more time with their fam i lies, ac cord ing to a re -
cent Har ris In ter ac tive sur vey. The sur vey of
more than 1,100 work ing moth ers, spon sored by
CareerBuilder.com, also found that about half of
those sur veyed would opt to be stay-at-home
moms if their part ners made enough money to
make such a move fi nan cially fea si ble.

Small Businesses = Big Work

Think you work harder than ev ery one else?
If you own a small busi ness, you’re prob a bly
right. More than 30 per cent of small-busi ness
own ers re port work ing an av er age of at least 10
hours a day, com pared to only 19 per cent of the
gen eral pop u la tion, ac cord ing to the monthly Dis -
cover Small Busi ness Watch in dex. Nearly half of 
small-busi ness own ers say they work on hol i days, 
and 15 per cent show up seven days a week, more
than twice the num ber of non-busi ness own ers. 

What This Symbol
Means To You …

There is a dif fer ence in where you buy your
in sur ance. Many don’t re al ize there are three
sources for in sur ance:

1. Cap tive Agents—who can sell you the in sur -
ance of only one com pany.

2. Tele phone & Internet Rep re sen ta tives—who
can of fer you the in sur ance of one com pany
only on the tele phone or via computer.

3. In de pend ent In sur ance Agents, like us—who
rep re sent many in sur ance com pa nies. We re -
search these firms to find you the best com bi -
na tion of price, cov er age and ser vice for all
your in sur ance needs.

Commercial Buyers Like Multiline
Carriers

Spurred by ad vice from their agent or bro ker, com mer cial in sur -
ance buy ers show in creas ing in ter est in buy ing more than one line of
cov er age from a car rier, ac cord ing to a new sur vey com mis sioned by a
ma jor in sur ance com pany.

Two-thirds (up from 58 per cent last year) of re spon dents said their 
agent or bro ker “al ways or usu ally” en cour ages them to place mul ti ple
(at least two) lines of in sur ance with one car rier. And three-quar ters of
re spon dents said they would rather have their cov er age priced by one
multiline un der writ ing team than a sep a rate un der writ ing team for each 
line of in sur ance.

 Among re spon dents fa vor ing a multiline un der writ ing team, more
than two-thirds com pletely or some what agree the multiline ap proach
is more likely to en sure a fairer price, broader ex per tise and knowl edge 
of their busi ness.


