
Umbrella Coverage Prevents Financial Ruin
Here’s the night mare: Your

car skids. You crash into a
Mercedes with a highly paid busi -
ness ex ec u tive at the wheel. He’s
hurt so badly he can not re turn to
work. A jury awards him mil lions
of dol lars, and you have to pay it.

You’re wiped out fi nan cially. 
The court takes your sav ings,
goes af ter your home and, for de -
cades, re quires you to give up a
part of your sal ary.

For some peo ple such a
night mare could never hap pen.
They have an ex tra in sur ance pol -
icy, known as um brella or ex cess
li a bil ity cov er age, which takes
care of their li a bil ity for the law -
suits and med i cal bills of the auto ac ci dent victim—or of the
teen age guest who dives into the shal low end of the swim -
ming pool or the de liv ery per son who trips on the front steps.

But many peo ple with ma jor as sets ei ther do not buy the
ex tra cov er age or do not buy enough. Some do not know
about um brella cov er age, which also pays for law yers and
other le gal ex penses. Oth ers have heard of it but do not un -
der stand it. Still oth ers de cide that they do not want to pay
for it, even though the cost is usu ally a frac tion of the price
of a typ i cal pack age of home and auto in sur ance.

“This is a ne glected area,” said Mark Schussel, a spokes -
man for the Chubb Group of In sur ance Cos., which ca ters to
af flu ent home and auto own ers. “Some peo ple have some
cov er age. But they have n’t changed the amount in years.

Some peo ple have a $1 mil lion
fig ure in their heads, and it just
does n’t make sense any more.”

Um brella and ex cess cov er -
age are ex ten sions of home and
auto in sur ance. Banks make peo -
ple buy home in sur ance to get
mort gages, and states re quire
driv ers to buy auto in sur ance.
But no one man dates buy ing a
pol icy that could turn out to be
the most im por tant part of your
in sur ance pack age.

Buy ing such cov er age usu -
ally does not greatly in crease the 
over all cost of home and auto in -
sur ance.
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Auto Insurance Buyers
Prefer Agents

The J.D. Power and As so ci ates 2008 In sur ance New 
Buyer Study finds 55 per cent of all new auto in sur ance
sales are han dled by lo cal agents. The study also re ports
that buy ers who pur chase their auto in sur ance pol i cies
through lo cal agents give sig nif i cantly higher av er age
sat is fac tion scores com pared with those who pur chase
pol i cies from call cen ter rep re sen ta tives or via Internet
chan nels.



Personal
Disaster

Preparedness
Men and women are on dif fer ent pages when it co mes to di sas ter

pre pared ness, with males typ i cally be liev ing they are more pre pared
than women, ac cord ing to a na tional sur vey by AxcessPoints, a Cal i for -
nia-based on line di sas ter pre pared ness ser vice that helps con sum ers
safe guard in sur ance, fi nan cial and med i cal in for ma tion.

The sur vey by AxcessPoints found sig nif i cant gen der dif fer ences
be tween the sexes, in clud ing the fol low ing:

l More than 36 percent of males said they are extremely or well
prepared for a disaster, compared to just 22 percent for women.
At the same time, 62 percent of men surveyed said they are
either not very well prepared or not prepared at all, compared to 
77 percent of women asked the same question.

l Asked whether their families have an emergency
communications plan, 38 percent of males reported having one,
as compared to 22 percent of women.

l Men and women have different priorities in responding to a
disaster. When asked what item they would grab from their
homes in case of an emergency, 39 percent of males said they
would take financial documents necessary to help rebuilding
after a disaster, while only 27 percent of women said so. Family 
or wedding pictures fared best with the women, with 32 percent 
saying they would save those items first, as compared to only
14 percent of the men.

Put Your Car Keys
Beside Your Bed At Night

Put your car keys be side your bed at night. If 
you hear a noise out side your home or some one
try ing to get in your house, just press the panic
but ton for your car. The alarm will be set off, and 
the horn will con tinue to sound un til ei ther you
turn it off or the car bat tery dies. This tip came
from a neigh bor hood watch co or di na tor.

If your car alarm goes off when some one is
try ing to break in your house, odds are the bur -
glar won’t stick around...af ter a few sec onds all
the neigh bors will be look ing out their win dows
to see who is out there and the crim i nal won’t
want that. And re mem ber to carry your keys
while walk ing to your car in a park ing lot. The
alarm can work the same way there.

What This Symbol
Means To You …

There is a dif fer ence in where you buy your
in sur ance. Many don’t re al ize there are three
sources for in sur ance:

1. Cap tive Agents—who can sell you the in sur -
ance of only one com pany.

2. Tele phone & Internet Rep re sen ta tives—who
can of fer you the in sur ance of one com pany
only on the tele phone or via computer.

3. In de pend ent In sur ance Agents, like us—who
rep re sent many in sur ance com pa nies. We re -
search these firms to find you the best com bi -
na tion of price, cov er age and ser vice for all of
your in sur ance needs.

Deer And Cars Meet
Regularly In Wisconsin

Wis con sin is among the top three states
in the United States in col li sions be tween
deer and ve hi cles. Us ing its deer claims data 
from the last half of 2006 and the first half
of 2007 and mo tor ve hi cle reg is tra tion
counts by state from the Fed eral High way
Ad min is tra tion, a ma jor in surer es ti mated
the chances of a Wis con sin ve hi cle col lid ing 
with a deer dur ing the next 12 months at 1 in 
99.

The com pany’s data shows the to tal
num ber of deer-ve hi cle col li sions has in -
creased 6.3 per cent na tion wide from a year
ago. The av er age prop erty dam age cost of a
run-in with a deer was al most $2,900, up
about 3 per cent.


