
Is Your Business Insured
 For Flood Loss?

Melt ing snow and rains have caused 
flood ing across the coun try. Busi nesses
should make sure they have flood in sur -
ance, ac cord ing to the In sur ance In for -
ma tion In sti tute.

Stan dard busi ness in sur ance pol i cies 
pro vide cov er age for di sas ters such as
fire, light ning, hur ri canes and win ter-re -
lated dam age in clud ing burst pipes, but
flood dam age is not in cluded. Flood in -
sur ance is avail able through the fed eral
gov ern ment’s Na tional Flood In sur ance
Pro gram. To pur chase flood in sur ance,
your busi ness must be lo cated in a com -
mu nity that par tic i pates in the Na tional
Flood In sur ance Program. For tu nately, most com mu ni ties do
par tic i pate, and flood in sur ance is readily avail able.

“One of the big gest mis takes a busi ness owner can make 
is not to buy flood in sur ance,” said Loretta Worters, vice
pres i dent of the In sur ance In for ma tion In sti tute.” Busi ness
own ers should con tact their in sur ance agent to make sure
they have the right type and amount of cov er age.”

Cov er age Available

Cov er age lim its for a stan dard flood pol icy are $500,000 
for the busi ness struc ture and $500,000 for the busi ness con -
tents; cov er age for struc ture and con tents is pro vided on an
ac tual cash value ba sis (i.e., the re place ment cost of an in -
sured item at the time of loss, less the value of de pre ci a tion).
De duct ibles range from $500 to $1,000, de pend ing on the
pol icy you buy. Gen er ally, if you buy a pol icy for a busi ness
lo cated in side a floodplain (any area sus cep ti ble to be ing in -

un dated by flood wa ters), the de duct -
ible is $1,000, un less mit i ga tion mea -
sures have been taken to pro tect the
build ing. 

Busi ness own ers should keep in
mind that there is a stan dard 30-day
wait ing pe riod from the date of pur -
chase be fore a new flood pol icy goes
into ef fect. How ever, if you are tak ing 
out a mort gage or other busi ness re -
lated loan and your lender re quires
flood in sur ance in con nec tion with
mak ing, in creas ing, ex tend ing or re -
new ing the loan, the wait ing pe riod is
waived.

2008, No. II

Who Will Buy Your Business?

The Kiplinger Let ter said that it will be a buyer’s
mar ket for busi nesses for sev eral years.

Baby boom er own ers are start ing to cash out in
grow ing num bers, with about 750,000 look ing to sell by
2009, a 15-fold in crease over 2001.

Most firms will go to strang ers—only 15 per cent
stay in fam i lies more than two gen er a tions.

One op tion that’s grow ing more pop u lar is selling to 
em ploy ees. Man age ment buyout teams or em ployee
stock own er ship plans can work if own ers set them up
early, the news let ter said. Groom your best man ag ers and 
train them in the in tri ca cies of the op er a tion so the firm
will suc ceed with out you, Kiplinger says.



Job Sleepiness
Based On Extra 

Work
A re cent sur vey by the Na tional

Sleep Foun da tion dis cov ered that 29
per cent of re spon dents fell asleep or
be came “very sleepy” at work, which 
is n’t good for pro duc tiv ity.

The Wash ing ton-based non -
profit sur veyed 1,000 peo ple and
found that par tic i pants slept an av er -
age of six hours and 40 min utes a night dur ing the week. Those same
peo ple, how ever, say they need a lit tle more than seven hours of sleep
each night to be at their best the next day.

Of those sur veyed, 63 per cent said they ig nored their sleep i ness,
while 32 per cent loaded up on caf feine to fight it off. Mean while, more
than 54 per cent said that they use the week ends to catch up on some
much-needed Zzzs.

“Nearly 50 mil lion Amer i cans chron i cally suf fer from sleep prob -
lems and dis or ders that af fect their ca reers, their per sonal re la tion ships
and safety on our roads,” Darrel Drobnich, act ing chief ex ec u tive of fi -
cer of NSF, said in a state ment.

The main cul prit for the loss of sleep is work, with 20 per cent say -
ing they spend 10 or more ad di tional hours each week work ing at home
and 25 per cent say ing they spend at least seven ad di tional hours each
week do ing job-re lated du ties at home.

Nearly one-quar ter of those sur veyed said they did some thing
work-re lated in the hour be fore go ing to bed a few nights a week.

Em ployee Internet Use
Mon i tored

The Kiplinger Let ter said that em ploy ers
are get ting fuss ier about em ployee use of the
Internet. In creas ingly, firms are lim it ing per -
sonal surf ing to break times or set ting other
rules re gard ing what’s per mis si ble and what’s
not.

More than half of all em ploy ers now have
mon i tor ing soft ware that can block porn, gam -
bling, gam ing and other un suit able Web sites.
Mon i tor ing soft ware can also spot raun chy
phrases in e-mail ex changes. Be sides hurt ing
pro duc tiv ity, per sonal Web use can in tro duce
vi ruses to com pany com put ers, slow down net -
work speeds and in crease the chances that cor -
po rate se crets are un wit tingly re vealed to
un au tho rized par ties, Kiplinger said.

What This Symbol
Means To You …

There is a dif fer ence in where you buy your
in sur ance. Many don’t re al ize there are three
sources for in sur ance:

1. Cap tive Agents—who can sell you the in sur -
ance of only one com pany.

2. Tele phone & Internet Rep re sen ta tives—who
can of fer you the in sur ance of one com pany
only on the tele phone or via computer.

3. In de pend ent In sur ance Agents, like us—who
rep re sent many in sur ance com pa nies. We re -
search these firms to find you the best com bi -
na tion of price, cov er age and ser vice for all
your in sur ance needs.

Integrating Generations X, Y And Baby
Boomer Employees

As the workforce ages, or ga ni za tions are faced with chal lenges in
as sim i lat ing new work ers with older work ers who are reach ing re tire -
ment age. A study from the Amer i can So ci ety of Train ing De vel op -
ment shows that 76 mil lion Baby Boom ers, born be tween 1946 and
1964, will re tire over the next 20 years, but only 46 mil lion work ers
will be avail able to re place them, most of whom are re ferred to as Gen -
er a tion X, born be tween 1965 and 1979, and Gen er a tion Y or
Millennials, born af ter 1980.

For or ga ni za tions, it pres ents two sit u a tions to con sider: how to
main tain the needed num ber of em ploy ees given the ex pected ex o dus
of Baby Boom ers and how to man age a multi-gen er a tional workforce.

To slow down the de par ture of Baby Boom ers, com pa nies are de -
vel op ing strat e gies to lure work ers out of re tire ment. Equally as im por -
tant, com pa nies are also fo cus ing on gaining new, young tal ent. This
will cre ate a multi-gen er a tional workforce that will re sult in both chal -
lenges and op por tu ni ties for em ploy ers.

Re gard less of whether the chal lenge is workforce short age or age
vari a tion among em ploy ees, one thing re mains con stant for ei ther is -
sue: to help deal with gen er a tional dif fer ences in the work place, or ga -
ni za tions must strengthen their recruiting and re ten tion ef forts be cause
it is a competitive mar ket for at tract ing the best em ploy ees.


